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Disclaimer

This presentation is for information purposes only and does not constitute a public offer to buy or sell or a public call for the
purchase or sale of CLIQ Digital AG securities. Neither this presentation nor any other content of this presentation constitute
the basis for the conclusion of a contract or any other obligation of CLIQ Digital AG. This presentation is for the sole purpose of
informing the shareholders of CLIQ Digital AG and may not be reproduced in whole or in part or passed on to other persons.

This presentation contains unaudited figures. It also contains forward-looking statements, that is, statements relating to the
future course of business and future financial performance of CLIQ Digital AG and its Group (CLIQ Digital) as well as future
events or developments related to CLIQ Digital. Such statements are based on current expectations and certain assumptions
made by the Company Management of CLIQ Digital, many of which are outside CLIQ Digital’s sphere of influence, and are,
therefore, subject to a variety of risks, uncertainties and factors that are specified in publications, in particular in the risk report,
which is part of the management report of the annual and consolidated financial statements 2023, but are not limited to such.
If any of these risks or uncertainties materialise, or if the underlying expectations do not materialise or assumptions are
incorrect, the actual results, performance, and achievements of CLIQ Digital (both negative and positive) may differ materially
from those expressly or implicitly stated in the forward-looking statement. CLIQ Digital does not undertake any obligation and
does not intend to update or revise these forward-looking statements or to correct them in any other than the anticipated
outcome.

Due to rounding, individual figures in this presentation and other documents published by CLIQ Digital may not exactly add up
to the stated sum, and the percentages shown may not exactly reflect the absolute values to which they relate.

The distribution of this document in other jurisdictions may be restricted by law and persons into whose possession this
document comes should be aware of and comply with these restrictions. Any failure to comply with these restrictions may
constitute a violation of applicable Securities Laws.
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FY 2023 | record sales & earnings

in millions of €

I Customer acquisition costs Ml sales EBITDA

+51% CAGR
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FY 2023 | operational highlights
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Strategic growth drivers
g g BETTER CONVERSION & Sranffurter Allgemeine
BUSINESS MODELLING VORTEILSWELT
Computer P
N HookUpS NEWYorER  [arhim &Z=

Brands carry our services with their

Google

BEST CONVERTING: CO'\S(;TREES ‘% name and bring customers into our

* Banners % flows and to our numerous streaming

+ Landing page (LP) ~ & o 3 services! Special deals, vouchers,

+ Sign-up page © 5‘7) 503 coupons, discount offers, and more.

+ Payment page (@ £ One combined strategy with affiliation
<

A
< Z .
Google ‘3 %. o, Special deals and offers,
% e 2 % vouchers, coupons, discount
c EN offers, loyalty and cashback,
b bl ng product feeds, price &
product comparison
PUBLISHER MARKETING:
Strong keyword lists,
Best of breed flow
designs, strong
banners, links & articles
@ YouTube

O rumble d' TikTok  0OMeta

- Ty Currently working on tempting content, video
Fmo'l Mqu?tmg Roll-Out (expected) motions with entertainment factor, influencer
in 2024, optimal targeted to our

g - contributions, content that leads succesfully
customers, building own opt-in- °

Detailed strategy nearly
finalised
into our flows
bases



Strategic growth | artificial intelligence

current application areas:

- dedicated Al team within the tech department enhanqng new
productivity— |l product

— M offerings

« optimising conversions, content curation, image
generation, video narration & coding

e data analyses

* general administration — copywriting, research &
translations

» Dreamspark (25% stakeholding) utilises Al to
create and produce unscripted content better

and faster further reducing

investments costs

future potential: planned

* marketing campaigns and localised banners
* trend research
 identifying major events across multiple markets
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Business model | our positioning

Global marketer of streaming services.

_ A
25

Our focus:
CONVERSIONS

Our market: Our product:

GLOBAL STREAMED
DIGITAL CONTENT

ONLINE
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Our advertising:

g

Our aim:
MORE REACH

OO0
QOO0

PPy

Our focus:
MASS MARKET




Business model | CLIQ group
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At CLIQ Digitalywe
believe streaming
content should be

accessible to
everyone.

Mission

We bring simplicity to
the streaming market
by creating all-in-one
streaming services that
go beyond one content
category.




Business model | our value chain

LICENSING

We license streaming content from partners
across multiple categories, ranging from movies
& series, music, audiobooks to sports and
games.

At CLIQ

We sell subscription-based
streaming services that
bundle movies & series, music,
audiobooks, sports and games
to consumers globally.

BUNDLING

We store, bundle and curate digital
content. Within our CLIQ Tech Hub,
we combine our data-driven
marketing and business intelligence
with our digital content warehouse.

SELLING

We are experts in online advertising of our own
streaming services. We spark the interest of the
online consumer in our streaming service via a well-
designed banner, followed by a membership offer
which includes a free trial period.
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Business model | our content

Numerous services, one platform.

[@DF LEONINE . o \

c.megqtgi newen

connect tvazteca

SPIEGEL .
GESCHICATE D wiLd buncln

|ty (@) OLYMPUSAT™

PATATING g SCREEN MEDIA

LIBRARY
KINGDOM

MEDIATOON

Movies & Series
(incl. documentaries)

Library of over 2,000 feature
films and TV series across
all genres including
Hollywood blockbusters,
international as well as local
cinema

CLIC
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Qello inverleigh =33£°

CONCERTS ) — )

@ @ just.classical

‘ v sport

@ [(sportaaa]  sportisro
@ eSporfts
»

&

STINGRAY

» DI
DELUXE
()
\ @ gt ) \:i‘ ANANDA MEDIA j
LNPB

~

Music stations,

channels & concerts Sports

Over 100 constantly
refreshed, thematically
curated music stations, 10
music TV channels as well
as live concert recordings
and karaoke

Including live broadcasts of
the most popular and niche
sports as well as latest
news, highlights, results and
documentaries

4 )

Bookwire

@ﬁZEBRALUHON
= DIGITAL MEDIA DISTRIBUTION

FINDAWAY,
- J

Audiobooks &
audio plays

More than 200,000
premium audiobooks and
audio plays in over 10
different languages

& Blacknut
5 BLACK
MOON
DESIG N

e
melodi o

Games

>500 cloud,
>2,000 browser,
>1,400 PC games,
including AAA classics,
indie, casual, retro,
adventure & kid's games




Business model | our streaming services

CLIQ’s business model centres on the selling of streaming services that bundle
movies & series, music, audiobooks, sports and games to consumers globally.

300+ 25+

Single-content portals Bundled-content portals

Blacknut

Examples:

&Blacknut ~ Dscowr  Games Contollrs

—— |
/,
N %25 / Unlimited access to more than
. 500 games on all your screens

- $1 5.99 jmonth

clig.de

Harbie

Horbie Scream-Stream Wizzgames Feed media Vimovigo

https://cligdigital.com/campaigns



https://cliqdigital.com/campaigns

Business model | our products

Numerous
streaming services

We spark streaming consumers’ interest in our
numerous streaming services, using online
advertising. With a membership offer to online
consumers (which includes a free trial period)
we effectively convert them into paying
members.

* Bundled- and single-content services
* Auvailable in over 40 countries worldwide
* Dynamically priced
* Free trial period

CLIC

Flagship
Service Clig

Our strong track record in building streaming
services has brought us closer to achieving our
dream clig.de: our most advanced all-in-one
streaming service for the mass market in
Germany.

Most advanced bundled-content service
Currently available in Germany

Fixed price: €6.99 per month

Free trial period: 30 days

Service URL: www.clig.de
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Startseite  Filme Musik Sport Hoérbiicher Games

best of alles .

Best of alles

Streame ohne Limit - Filme & Serien, Musik, Sport,
Horbicher und Games.

1 Monat gebiihrenfrei, danach 6.99 € pro

Top-Filme zum Ausleihen >




FY 2023 | sales breakdowns (i % of totai sales)

By service By region
€326m €326m

€150m

8

8%

2021 2022 2023 2021 2022 2023
I Bundied-content I North America Latin America
Il Single-content I Europe M rROW

Ad-funded digital marketing services*

*Following a strategic realignment, these business activities were
discontinued as of mid-August 2022

CLIC



FY / 4Q 2023 | income statement

in millions of € QOI;; 4 20453 4
Sales 276.1 18% 82.8 2%
Cost of sales -201.3 -62.4
Operating expenses -31.3 -7.6
EBITDA 43.5 16% 12.7 -8%
margin 15.8% 15.4%
Depreciation & amortisation -14 -04
EBIT 421 9% 12.3 -16%
Financial result Sik2 -1.3
Income taxes -1.9 -35
Profit for the period 29.0 10% 7.5 -6%
EPS (in €) 4.47 10% 1.17 -7%

» expected average lifetime value of a customer (LTV) up 17% to €85 (2022: €73) due to
focus on selling bundled-content streaming services

C Ll Q = EPS was lower in 4Q due to one-off other operating expenses



FY / 4Q 2023 | customer acquisition costs

FY FY
in millions of € 2023 2022

Total customer acquisition costs -112.3
of which capitalised and amortised in the period:
Capitalised customer acquisition costs 1075
(contract costs)
Amortised contract costs -85.0
Customer acquisition costs for the period -89.8
in % of total sales 33%

= higher customer acquisition costs reflected a more competitive pricing environment,

40% -34.2
41%

4Q
2022

-29.8

288

-28.3
-28.2
34%

especially in Europe, as well as testing new countries and advertising platforms

CLIC

19%

21%



FY 2023 | cash conversion

in millions of €

EBITDA
A Contract costs
A Other working capital
Taxes, financial result & others

Cash flow from operating activities
Cash flow from investing activities

Operating free cash flow
Dividend Payment

Other cash flow from financing activities

Cash flow from financing activities
Cash flow for the period

CLIC

FY 2023

FY 2022

43.5
-22.5

4.5
-1.7

23.8

= cash flow from operating
activities grew to €30m due
mainly to the higher EBITDA
year-on-year

= cash outflow from investing
activities was largely due to
platform development
(€7m) and content-related
(€4m) payments

= cash outflow from financing
activities included €12 million
dividend distribution



31/12/2023 | balance sheet

in millions of € ECIVAVIPLoPER  31/12/2022

ASSETS

Goodwill

(In)tangible & financial assets
Contract costs

Deferred tax assets

Trade & other receivables

Cash & cash equivalents

Total

CLIC

€49m contract costs are the base for €164m expected future sales (LTVCB)

goodwill value confirmed by third party

47.4
156.3
39.6
1.6
14.4
16.8

135.1

EQUITY & LIABILITIES
Equity
Deferred tax liabilities
Bank borrowings

Other financial liabilities

Provisions, trade payables &
other liabilities

Income tax payable

Total

31/12/2023

31/12/2022
81.3

10.5
0.6
6.3

27.8

2.6
135.1

net cash position was €16m as at 31 December 2023 (cf. €10m per 31/12/2022), notwithstanding

€12m dividend paid in 2Q 2023



LTVCB | expected sales from existing members

€164m

2019 2020 2021 2022 2023

B contract costs I Lifetime Value of Customer Base (LTVCB)
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Share buyback

€13m consistent

buyback capital
= up to €13m buyback starting asap for next twelve roara /e\
months — corresponds to 43% of the Group’s operating Prag \mm\ return
cash flow in 2023 TN strategy

= up to 646,871 of the Company’s shares may be
repurchased on the stock exchange in accordance with

the authorisation granted by the Annual General Meeting
on 4 April 2022.

» purpose: cancellation of shares and/or to meet increasing bo()sting
obligations arising from stock option plans
9 9 PEon P EPS shareholde

* jnvestment bank mandated to exercise buyback
independently

= proposal to the AGM to carry forward the Company’s net
profit for the financial year

CLIC



X<

Outlook ;

CLIC



Outlook

at CLIQ, growth is always:

conversions & more billing
business modelling countries methodology

credit card, mobile
payments, PayPal,
Google and Apple Pay

CLIC

advertising
channels

Google Display, SEA,
YouTube, Socials and
Affiliation

content
hookups

more content hookups

within existing verticals,
like Al



Market growth | sweet spot niche

global
digital
ad market:

+10.5%

$587bn

pure-play
sales (DPP)
in 2024

MAGNA Global Ad Forecasts, December 2023.

(E;EE)

+46%
=== CAGR
2023 2030

Grand View Research, 2023

Cloud gaming

+11%
== CAGR
2022

Statista, 2020

Movies & series

+26%
== CAGR
2023

market.us, 2023

Audiobooks

+14%
=== CAGR
2023 2030

Grand View Research, 2023

Music streaming

&

+22%
== CAGR
2022 2027

Global Market Estimates, 2022

Live sports
streaming

Statista, 2023

global
digital
media market:

+/.8%

S849bn
revenue
in 2027/

Statista Digital Media Report 2023




Outlook

360-380

mid-term outlook:

achieve a run rate

in 4Q 2025

in millions of €

+43% CAGR

to realise

150-170 annual sales of

more than

€500 million

going forward

52-58

2019 2020 2021 2022 2023 2024e

B Customer acquisition costs Ml sales EBITDA
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Outlook | sustainability

Commitment:
« fostering positive change Group-wide

 embracing transparency, accountability
and innovation

« driving engagement and CSRD
compliance

Strategy:

 Management Board ownership

e focusing on key actions

« taking active steps and initiatives

CLIC

2023 launched initiatives:

Gap Analysis
Double Materiality Assessment

Carbon Footprint Assessment (CFA) &
Scope 3 Screening

2024-2025 roadmap:

Sustainability Management System
Implementation

first internal sustainability report according
to GRI standards

audit readiness assessment



Key takeaways

high sales
growth

34% CAGR
(2019-20206)

fast & full
reporting

CLIC

global
presence

>40 countries

high
shareholder
return

702%
10-year TSR

highly
profitable

16% average EBITDA
margin (L4Y)

high growth
potential
14% CAGR global

content streaming
market

attractive
capital return
strategy
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